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   PR Central would like to welcome Karli Clausen as this year’s 
CEO. We are excited to work under her leadership and devlop as 
PR professionals. Clausen is a senior majoring in integrative public 
relations with a minor in multimedia design.

     We would also like to congratulate the new students who have 
joined our firm. We are so thrilled to have new faces! PR Central is 
a great way to have a powerful impact on your academic journey 
and PR Central is proud that we get to work with you during yours!

    PR Central would like to say thank you to all our clients, former 
and new, for giving us the opportunity to work with you. We 
couldn’t do PR Central without you!

Warm Welcome to a New Team and CEO

Acing AP Style
Understanding AP style is essential to 
PR writing. Here are a few tips to help 
improve your next assignment:

1. Spell out numbers one through nine    
    and use figures for numbers 10 on up
2. Always use figures for ages
3. Abbreviate state names when listed 
    after a city 
4. There are eight states that are not 
    abbreviated (Alaska, Hawaii, Idaho, 
    Iowa, Maine, Ohio, Texas and Utah)
5. Avoid redundancies
6. Spell out the name of a month when 
    used without a specific date

*Remember, there may be exceptions to 
some of these rules. When in doubt, it 
is best to refer to your AP Stylebook or 
online tools.

Danielle Muench Integration

     In design it’s important to make sure that your 
design flows well with the eye. Integrating your 
typography and design is a great way for the eyes 
of your audience to flow from one message to the 
next. Integration can be done by including the same 
color from the text to the design, by having the words 
go behind the image or in front of the image. Just 
remember that when integrating it’s important that the 
message is still clear for your audience.

Typography Tips

“Things grow 
STRONGER when 
you INTEGRATE”

Sara Trine

- Daniel Wilson
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       Sports can be one of the most difficult fields to be involved with in the media. Media members 
must deal with angry coaches, upset players and disgruntled fan bases. It can also be one of the 
most exciting fields as well. At any time a game winning shot, remarkable comeback or feel good 
story can happen. With that being said, here are eight tips for members of the sports media: 
1. Double Check Everything. Being accurate is a key component of facilitating news. If a member of 
    the media gives out wrong information, their audience will lose trust in them, even if it’s 
    unintentional. By double checking, or even tripling checking your work you can prevent accuracy 
    mistakes. 
2. Keep Your Path. Be true to yourself and your job. Don’t let the noise from fans change you. Social 
    media is a blessing, but it can also be a curse. Don’t let the “funny guy” on Twitter influence the 
    way you are, be you. 
3. Over Prepare. History is always being made in sports. To make the most of a situation, be sure 
    you know the situation. Coaches and players will gain respect for media members that do their 
    homework. 
4. Always Say Yes. If someone asks you to do a work thing, just say yes. It doesn’t matter if you 
    know how to do it or not. Just say yes and then trust yourself to figure it out. You never know what 
    you might learn or who you might network with. 
5. Don’t Be Late. Don’t miss a goal, or an interview or anything at all. Be timely to ensure you can 
    properly deliver you message to your audience. 
6. Be Humble. Check your ego at the door. As a member of the sports media, your job is to tell 
    people what happened. Remember the bigger picture is more than you. 
7. Watch/Read Multiple Outlets. You don’t want to get all your information from one place. Get 
    multiple perspectives from multiple places and you could possibly acquire some new tools. 
8. RELAX. If you make a mistake, it’s not the end of the world. Embrace your moment and enjoy 

Employers preference on social media monitoring and managing skills
 
Social media relations are crucial to being a successful public relations professional. Why do 
employers prefer social media monitoring and managing skills? Employers prefer social media 
monitoring because social media is an interactive tool. PR professionals not only use the tool to craft 
post and evaluate, but they also use them for research. PR practitioners/specialists/professionals 
need to collect the supporting research through facts and data. Monitoring and managing skills are 
popular for the employer and are desired in PR professionals.
 
Social media managing suggestions
Gain experience running organizations social media
Personal use means you can use the social media tools, but the organization use means you have 
experience to post credible information and have completed the managing experience. Employers 
prefer the organization running experience because even with social media, information will still need 
to be credible and effective.
Use different media, not only Twitter and Facebook 
Even though Twitter and Facebook are more popular, other medias also have their characteristics. 
We need to specify their functions and try to add experience by using other medias. Various 
experiences help PR professionals post information that is credible in the professional field. In 
addition, blogging is a formal social media, which employers need PR people to take care of in a 
professional way.
 

Zhimin ZhangInside PR

Tips for Sports Media Andrew Glezen



       
This summer Kaitlyn Bondar interned at LimnoTech, an 
environmental engineering and consulting firm. It was a marketing 
internship with such a small marketing sector. This caused for a lot 
of overlap between public relations and marketing. A major part of 
her internship is working with social media. “I worked with the head 
of marketing to develop plans to grow their social media presence. 
We set goals to reach certain follower levels, created content 
calendars and did many conference calls with the social media and 
marketing teams.”
       Another responsibility Bondar had was graphic design 
support for many of the engineers. She was the only person at 
the company without a background in science. Bondar created 
graphics for Great Lakes Observing System, Coors Light, World 
Wildlife Fund and other miscellaneous projects like Lake Como. 

“PR Central developed the skills I had from my graphic design classes even further. A major reason I 
got my internship was because of my graphic design skills and professionalism.” 
       Professionalism is something she cultivated in PR Central. Last year, Bondar worked in the 
Doherty Hotel client group. Going to many client group meetings, working toward meeting the 
client’s needs and building a relationship with her first professional client grew her as an aspiring PR 
professional. This year, Bondar is the account executive for this client group and is excited to grow 
her skills even further.
       This internship was just the start of her public relations career. Bondar is forever thankful for 
getting into the corporate sector and having an amazing summer internship experience. LimnoTech 
taught her useful skills and she thinks that working at a smaller company for my first internship 
experience was exactly what she needed. “A big thank you to PR Central for getting me there.” 

Internship Experience
Kaitlyn Bondar

Our Clients


