
The MiHIA client group have 
been tackling a variety of tasks this 
semester including: content creation, 
revamping and reconstructing the 
website, assisting with launching 
events and creating awareness for 
those events, providing social media 
content and lastly, contributing to the 
implementation of new marketing 
strategies. 

This semester, MiHIA 
implemented a new account 
executive(AE), Jozlyn Gauthier. 

 “The most difficult part of 
transitioning into the AE role has been 
accepting the creative freedom the 
role has given me. Sometimes I feel 
like I should be asking the client more 
questions and then upon reflection, 
I’ve realize she’s giving us the option 
to choose what direction to take 
certain things, which is an awesome 
opportunity that she’s allowing us,” 
Gauthier said.

 The new team, in a short period 
of time, six weeks to be exact, have 
produced valuable content and will 
continue to work with MiHIA through 
May 2020. 
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PRC Group of the 
Month: MiHIA

PRC Member of the Month: 
Cassie Malhado 

Cassie Malhado is a junior studying integrative 
public relations with a double minor in journalism and 
applied business communication. Malhado is the 
account executive for IceBr8kr and continually works 
hard to make sure her team is fulfilling their clients 
needs, even when no one is watching. Malhado loves 
to write and effectively communicate with clients to 
make their visions into reality. This is her second 
semester in PR Central.

“There is NO substitute 
for hard work”
-Thomas Edison
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Central Michigan University has had more 
snow days in the past month than they’ve had in 
the past few years. 

These decisions may have been in response 
to the snow day that was announced on Monday, 
Jan. 28 shortly after 9 a.m. To the many students 
and CMU employees that had to be on campus 
at or before 8 a.m., the news was not welcomed 

warmly. 
Families and community members 

expressed their concerns for those on campus 
over social media following the announcement. 
Some worry about CMU’s outlook toward student 
safety and wonder why the cancellation wasn’t 
decided sooner. 

Not too long after the online backlash, CMU 
took to Facebook to assure that the health and 
safety of the campus community was their top 
priority. In contrast, the statement was followed 
with, “Considering our students have paid for 
their education, we decided to keep the university 
open, knowing we would continue to evaluate.” 

While the communication can be interpreted 
in many ways, CMU learned from their mistake 
as shown through the several snow days that 
followed. As PR professionals, it’s important to 
know when to make and communicate a decision 
that affects many people. 

By: Halie Hardwick

PR Crisis – Knowing When to Make the Right 
Decision 

What’s the Best Time to Post Online? 
As up and coming PR experts, we all know that 

utilizing social media for our business or company 
can be an excellent tool, but do you know how to take 
posts an extra step further? It could all be done through 
timing when it comes to social media platforms such as 
Instagram, Facebook and Twitter. Knowing when to post 
is just as important as knowing what to post. Without 
further ado, here are the best times to post online: 

Instagram: Noon to 1 p.m. 
Monday – Friday 
Facebook: Noon to 3 p.m. 
Monday, Wednesday, Thursday, 
and Friday, as well as weekends 
from Noon to 1 p.m. 
Twitter: 3 p.m. Monday – Friday 

What’s the Best Time to Post Online?
By: Danielle Larsen

RUBBER DUCK DERBY
March 26, 2019
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Internship Experience

Studying is not just reserved for the hours 
before a due date or the night before an exam. 
It’s important to develop a good study habit, 
and in return, it will benefit your entire life! Here 
are some useful tips to get the most out of your 
study: 

First, is to pick a proper place and time. A 
well-organized and distraction-free study place 
can help your efficiency. Try to approach the 
study room in your hall or library. Another option 
is to clean up your own space and study with 
good lighting, but don’t lay in bed. Figure out 
what time suits you best and plan to study. Some 
people are more focused in the morning, while 

others work better at night. However, don’t work 
too much during your usual bedtime. Try to break 
down your assignment or exam review over 
several periods. It’s never too early to start your 
studying. Set alarms, use a wall/note planner, 
make a to-do list and make sure to take breaks. 

Second, is to take full advantage of your 
resources. Remember that you do not have to 
study alone. Professors’ office hours, library 
resources, textbooks, classmates, assistants and 
other study centers are good resources to ask for 
help. Networking can also be built build during 
conversations with your sources. 

Study Tips for College Students

By: Janelle Perry 

The sports industry is 
ever growing and an extremely 
exciting industry for a public 
relations professional to be 
employed in. The dedicated fan 
base, the high-profile events 
and public image make for a 
diverse and ever-changing work 
environment. These qualities 
are what attracted me to my 
first internship with the Akron 
Rubber Ducks. 

The Rubber Ducks are a 
minor league baseball team 
based out of Akron, Ohio. My 
internship title was ‘Game Day 
Intern.’ Some of my required 
duties included working 
directly with three departments 
--ticketing and sales, promotions 

and fan engagement and guest 
services. Each game I interned, 
I was assigned to a different 
department. 

Over the course of the 
6-week internship, I learned a 
lot about the inner workings of 
a sports team. I experienced 
all the behind the scenes 
action that occurs to make 
every game and event happen. 
What I learned most was the 
importance of teamwork and 
communication within each 
department and employee. 
It allowed me to develop my 
communication skills and adapt 
to being around seasoned 
professionals. This internship 
built my networking and 

communication confidence. 
My overall experience 

within this internship gave me 
an understanding of what I 
wanted to do with my career. 
I decided that the hustle and 
bustle of the sports industry is 
not something that I want to 
be involved in when I choose 
a full-time career. I am grateful 
for learning this early on in 
my college career, because 
had I not interned, I would 
not have been able to figure 
out this information before 
graduating. I encourage other 
students to intern early in their 
college careers to help pinpoint 
what they desire to do after 
graduation. 

By: Shiyao Liu

“The only way to discover the limits of the possible is to go beyond them 

into the impossible.” -Arthur C. Clarke
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Senior Legacy
By: Jozlyn Gauthier

Kelci Gormley graduates in May 2019, 
majoring in communication with a double minor 
in journalism and event management. Gormley is 
PR Central’s vice president. 

“Take every opportunity that being involved 
in PRC allows you. This organization provides 
so many leadership opportunities, as well 
as opportunities to experience the different 
industries of public relations and the different 
aspects of it,” Gormley adviced. 

Gormley shared that through PR Central, 
she has been able to take part in different 
aspects of public relations, from event planning to 
media pitching to social media creation. 

“I’ve met some of my best friends through 
PR Central,” Gormley says, “and I know that 
even after leaving CMU these friendships, which 
will surely transpose into the career world, will be 
lasting.” 

Gormley is undecided about what she wants 
to do post-graduation, but she credits PR Central 
for helping her shape her goals. Her dream 
career is to work in travel PR, specifically for the 
Pure Michigan campaign, or for a Detroit-based 
sports team

Upcoming Events with PRSSA and PR Central
Chicago Regional Conference March 1 and 2
CMU and White Pine Spring Conference is March 22
Identity Agency Tour and Red Wings Tour March 29


